GRADUATE COUNCIL: PROPOSAL FOR CHANGE IN EXISTING COURSE/PROGRAM

Originating Unit Neeley Graduate Programs

Type of action: change in course |[]| change in program
Type of change requested:
Number Course Title
Description Prerequisite(s) Program
Drop Course Requirements
Drop Program* (1| Other, please specify Add core course to program

*4 SACSCOC Drop Program Justification form will need to be completed

Semester and year course/program will take effect: Summer 2022

Course instructional methodology:

course component types: ugradcouncil.tcu.edu/forms/Course Component Types.pdf

Current name:

Proposed name:

Appropriate computer abbreviation (30 spaces or less):

Programs Only
Current program code:
MSBA
(ex:EDCE-PHD)
Proposed code (list 2) or
Current CIP code: 52 52.1399
Does the change require a new or change in CIP code: Yes [[]| No

If yes, what is the proposed new CIP code:

*for reference please visit: nces.ed.gov/ipeds/cipcode/resources.aspx?y=56

Is the program already considered TCU STEM: |[] | Yes No

Does the change include a request to be a TCU STEM program: Yes |[] [ No




Description of change (omit if dropping a course or program):

Add BUSI 66100, Career Management and Professional Development, as a core Pass/Fail class for
the MS in Business Analytics Program. Adding this 1.5 credit hour class will result in the MS Business
Analytics program including 16.5 credit hours of core courses and 13.5 credit hours of elective
courses.

Present Catalog Copy

Business Analytics, MS

One-year MS degree in Business Analytics focused on four broad learning outcomes: Mastering the
art of understanding complex business and managerial issues, and applying analytics lens to
address them; converting the analytical modeling results into optimal courses of action and
managerial strategy; effectively facilitating communication between technical and non-technical
audiences; embracing a sense of responsibility and commitment to ethical decision-making,
particularly in ambiguous and unstructured contexts.

MS-BA Curriculum

ACCT 70970 Special Problems in Accounting

1.00

BUSI 70970 Capstone
3.00

BUSI 70970 Ethics & Data Privacy
1.00

MARK 60011 Marketing Fundamentals
1

FINA 60011 Finance Fundamentals
1

INSC 60011 Supply Chain Management Fundamentals
1

INSC 60050 Business Analytics
1.5

INSC 60051 Tech Boot Camp
1.00

BUSI 60070 Business Simulation
1.5

INSC 60010 Statistical Models
15

INSC 60070 Data Visualization
15

Elective Hours
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Proposed Catalog Copy:

Business Analytics, MS

One-year MS degree in Business Analytics focused on four broad learning outcomes: Mastering the
art of understanding complex business and managerial issues, and applying analytics lens to
address them; converting the analytical modeling results into optimal courses of action and
managerial strategy; effectively facilitating communication between technical and non-technical
audiences; embracing a sense of responsibility and commitment to ethical decision-making,
particularly in ambiguous and unstructured contexts.

MS-BA Curriculum

ACCT 70970 Special Problems in Accounting

1.00

BUSI 66100 Career Management & Professional Development
1.50

BUSI 70970 Capstone
3.00

BUSI 70970 Ethics & Data Privacy
1.00

MARK 60011 Marketing Fundamentals
1

FINA 60011 Finance Fundamentals
1

INSC 60011 Supply Chain Management Fundamentals
1

INSC 60050 Business Analytics
15

INSC 60051 Tech Boot Camp
1.00

BUSI 60070 Business Simulation
15

INSC 60010 Statistical Models
15

INSC 60070 Data Visualization
15

Elective Hours
13.5
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Supporting evidence or justification:

The MS in Business Analytics program is targeted towards students who have recently completed
their undergraduate studies and have little, if any, full-time professional work experience. In the first
two years of the program, we've found that students would benefit from additional career resources
and dedicating more time and energy to enhancing their competitiveness in the job market. The
non-credit bearing Career Week offered to MS in Business Analytics students in the summer is a
helpful starting point, is not sufficient to adequately prepare these students for success in the job
market.

The Career Management and Professional Development course is part of the full-time MBA core
curriculum and is offered as an elective to students in the Professional MBA program. Students in
those programs have provided outstanding feedback related to the impact of the course on their
readiness to compete for MBA-level roles.

This ourse is designed to equip students with resources, insights and abilities expected of MSBA
job candidates. It cover essential steps of the career search including: identifying target role and
function, assessing fit for particular roles, mastering self-introductions, networking in today’s job
market, online job search tools, interviewing, and securing a job offer.

Learning Outcomes
By the end of the course, students should have the learned the skills and understand the strategies

Explain how the change(s) will affect the current outcomes and assessment mechanisms?

No change

Additional resources required

Faculty: none; staff instructional coverage

Space: none (existing classroom capacity will be utilized)
Equipment: none

Library: none

Financial Aid: none

Other: none



Change in teaching load: none

Does this change affect any other units of the University? Yes No|[]
If yes, submit supporting statement signed by chair of affected unit.

If cross-listed, provide evidence of approval by all curriculum committees appropriate to both the originating and

the cross-listed units.
Chair of Originating Unit:

Name: David Allen

Unit: Neeley

Signature: DM A %ﬂz
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